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Nastasia is all about interpersonal communication
In the world in which we live everything 
seems connected to communication. Most 
employers are requiring more and more 
that new employees have good communi-
cations skills.  Someone who teaches and 
does research in this area is Sorin Nastasia, 
an assistant professor in the department of 
speech communication at Southern Illinois 
University Edwardsville.
To be sure, Nastasia has a strong academic 
background. Born in Torgoviste, Romania, he 
has three master’s degrees, one in American 
cultural studies from the University of 
Bucharest, a second master’s degree in 
management of international transactions 
from the Academy of Economic Studies in 
Bucharest and a third master’s degree in 
communications and public relations from 
the National University for Political Studies 
and Public Administration in Bucharest.  He 
received his doctorate in communication 
and public discourse at the University of 
South Dakota. Among Nastasia’s interests 
are the ways that audiovisual and social 
media have become increasingly important 
forces in the way that we communicate with 
each other.
“Interpersonal communication has 
changed, and not only in the United States. 
It has changed around the world,” Nastasia 
said. “People are now in the fast lane, every-
body is now taking from the TV their impuls-
es to do something very fast. Nastasia said 
that we now communicate to “the rhythm 
of television.” Add to these communication 
changes the challenges of living in a more 
and more globalized world, and suddenly 
communication becomes amazingly com-
plex. To address this complexity, Nastasia 
teaches a course on international public 
relations. 
“I explain how to try to move the same 
reflexes that you would have in your own 
culture and try to see if you can adapt if 
you are moving to another culture,” he 
explained. “People will have different idio-
syncrasies based on their education, based 
on their culture, based on their local influ-
ences.” To provide his students with actual 
field experience in intercultural communica-
tions, he is taking them to Lyon, France, and 
Bucharest, Romania, this summer. 
“With a grant from SIUE the students will 
take a 6-credit course titled International 
Public Relations. They will have to interact 
with professors and students from universi-
ties located over there two days a week.  And 
three days a week they will shadow public 
relations professionals in public relations 
firms in groups of four,” Nastasia said. “And 
then they will react to what they have seen 
and perceived as methods of implement-
ing public relations campaigns, organizing 
events, communicating with the media, 
because I’m sure those people in France and 
Romania have their own idiosyncrasies.” 
As a person who grew up in a communist 
country, Nastasia said that he has seen a lot 
of changes in the way public relations work 
these days in those countries.
 “To me, in a country like Romania, but 
also in a country like France after the Second 
World War, they took American models of 
public relations.  But that doesn’t mean for 
me that necessarily public relations brought 
democracy,” Nastasia said.  “There are so 
many other elements that have to be taken 
into consideration and I think that all of these 
have to be weighted in.” He added that what 
they do now in Europe is not a carbon copy of 
the American model of public relations. 
“I understand that you have to have a 
vibrant market and a certain kind of economy 
and certain institutions in place and people 
understanding democracy in a certain man-
ner in order to have things functioning.  But 
in order to do public relations ‘a la carte’ or 
following the book, this doesn’t work.  You 
have to adjust to the cultural realities of the 
place,” said Nastasia. One of the areas he has 
studied is how the perception of gender has 
changed from the communist to the post-
communist era in those countries.
“I did research with people from Romania 
in 2006 and it is called “Gender Identities in 
Communist and Post-communist Romania” 
trying to see if change in state organizations 
has influenced the relationship between 
males and females in my country and it 
seems to me that certain reflexes have been 
taken over,” Nastasia said. “But still the past 
has influences.” During the time of com-
munism the state decided how gender roles 
would play out in public, but now, of course, 
things have changed.
 “Now the common people would say 
‘Now it is democracy, we can do whatever 
we want.’  So that was reflected with some 
people depending on their level of culture 
and their level of understanding of human 
relationships. That was reflected in how they 
reacted,” Nastasia explained. “And now they 
were saying to their wives, ‘Get back to the 
kitchen and take care of the kids because 
now I’m the bread winner here because it is 
a democracy and who has the power has the 
first word’.”
Aldemaro Romero is the Dean of the College of 
Arts and Sciences at Southern Illinois University 
Edwardsville. His show, “Segue,” can be heard 
every Sunday morning at 9 a.m. on WSIE, 
88.7 FM. He can be reached at College_Arts_
Sciences@siue.edu.
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 Dr. Sorin Nastasia, third from left, with some of his students.
And they're off. There we were, heading 
out of town Saturday morning bright and 
early. Well, not so bright, but definitely 
early. Churchill Downs was our destination. 
When a friend presented the idea, "Will you 
go to the Derby with me if I buy the tick-
ets?" My immediate response was, "When 
do we leave?"
Assuming we would finagle our way 
into better seating, standing room only 
was a start. Next order of business was the 
decision to stay overnight or return home 
after race day. With the fastest two minutes 
in sports only days away, I wasn't betting 
on hotel accommodations in or around 
Louisville. The four-hour route, traveling 
most miles due east on Interstate 64, deliv-
ered us to the University of Louisville 
football stadium. Just steps from Churchill 
Downs, the parking-lot-turned-tailgate-
party offered free parking. 
Different adventure, same strategy: get 
the tickets, we'll figure out how to pay 
for the rest later.  Attending the Kentucky 
Derby was on my friend's bucket list.  That 
item has now been checked. 
My dad loved horses, especially the 
gray ones. He never made it to the Derby. 
However, he taught our family a lot about 
the ponies.  There was only one gray horse 
in the 137th Race for the Roses, and what a 
beauty.  On race day I carried a picture of 
my dad, when he was a child, sitting on his 
horse named Dan. 
For many ladies, and quite a few men, it's 
all about the hat. No matter how hard you 
try, there will always be someone sporting 
a bigger, fancier, hat. That's OK. But never 
forget the hat. eBay offered page after page 
of fashion options and ordering the week of 
the Derby did not pose a problem for my 
friend, thanks to express shipping.  I ,on the 
other hand, found a simple hat at Kohl's for 
nearly $10.
I took my hat to Lee Russo Designs, 
and in less than 24 hours, my hat was a 
beautiful headdress.  In some manner, I 
wanted to honor my dad on Derby day, an 
EHS graduate and proud Tiger supporter. 
I communicated with the florist to include 
vibrant orange flowers with black decora-
tive accents.  Lee Russo graciously and eco-
nomically created a hat with a story.  What a 
coincidence that  the official program cover 
for the 137th Kentucky Derby displayed a 
woman wearing a hat nearly identical to 
mine. 
Nobody rolled out the red carpet for us. 
However, there are quite a few celebri-
ties who make an appearance on race day. 
Movie stars, singers, reality show contes-
tants and just about anyone with a few 
dollars made their way to the grandstand. 
Our tickets sent us to the infield, a much 
different experience. Oh, there were hats, 
if you consider beer labels taped together 
with duct tape a hat. 
If you’re going for glamour, skip the 
infield. The crowd can be compared to a 
musical festival on a college campus, rowdy 
and unruly. It didn’t take long for us to real-
ize, our hats deserved better. Millionaire’s 
Row wasn’t an option, but somewhere on 
the other side was.
Back under the track we went.  We made 
our way through the large crowds gather-
ing at the ticket windows and at the tradi-
tional mint julep drink lines. I know I was 
starring, but I just couldn’t believe I was 
there, in the midst of all these southern 
belles, experiencing the majesty of horse 
racing. Babies with bonnets and grandmas 
with grandeur were all in attendance.
The racing program is a critical gather-
ing of information if you actually want 
to win at the track. I, on the other hand, 
pick the horses for their interesting names 
and favorite numbers. And I like a long 
shot.  Groups of both men and women 
were intently studying the wrap sheets. Big 
mistake not throwing down a few dollars 
on Animal Kingdom, the 3-year-old thor-
oughbred Derby winner. I can’t believe I 
overlooked the name. My love for animals 
could have helped support my own animal 
kingdom back home.
The horses, the hats, the revelry – it’s 
all there. Once the bugler is cued to play 
“Call to the Post” in front of 100,000 in 
attendance and millions watching on tele-
vision, it’s serious business. If you’re in 
the grandstand, you’re lucky. Anywhere 
else and you’re watching on a big screen. 
We witnessed a few seconds as the horses 
made their turn towards home in the 1 1/4 
mile race. For us, it was after the race when 
things got exciting.
“The gate’s open, just go through,” I 
heard my friend say. Next thing I know, 
I’m ditching the kettle corn and flip-flop, 
making my way into the company of horse 
racing’s finest. Just inches away was Barry 
Irwin, owner of Animal Kingdom, and 
Animal Kingdom’s trainer Graham Motion. 
Initially, I had no idea who these gentle-
man were. However, when I noticed secu-
rity following their every step, it all came 
together. 
It didn’t matter that the sign above our 
head read, “owners and trainers only,” we 
followed the flow. Moments later we were 
getting high-fives from well known jockey 
Calvin Borel, victorious at the 2007, 2009 
and 2010 Derby. The famous Kentucky 
Derby race is only one of several races dur-
ing the day at Churchill Downs. Calvin was 
saddling up for more racing.
I took off my heels and touched the sandy 
track with my toes. The crowd had died 
down, and access to areas once off-limits 
were free reign. Walking through the club-
house was like being in Manhattan after a 
ticker tape parade, paper scattered every-
where. The only difference – these little 
sheets were evidence of losses.
Guests to downtown Louisville can 
delight in an outdoor entertainment district 
called Fourth Street Live. Music, dining 
and entertainment are scheduled nonstop 
during Derby Festival week. Before head-
ing out of town we stopped for a bite to eat, 
took in a little local music and decided we 
must make it back to Fourth Street soon.
Any available spot to rest our heads was 
going to take us 30 miles towards home. 
There wasn’t a vacant sign in sight. We 
found a small hotel and considered our-
selves lucky. Our trip was a success, even 
though only one of us cashed a winning 
ticket.  Betting on the ponies wasn’t our 
goal – being a part of the action was. 
Carol Kohler is a resident of Edwardsville and 
writer for the Intelligencer.
Carol Kohler
Goshen Girl
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Carol Kohler at Churchill Downs.
Taking in the splendor that is the Kentucky Derby
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 The organization has hosted candi-
date forums at which voters can meet, 
and ask questions of, candidates from 
both parties. “During these forums 
voters learn about the legislature and 
how the law informs and impacts 
their daily lives,” Foster said. The 
group also holds voter registration 
drives that have registered hundreds 
of potential voters. “These efforts 
have opened the door for many who 
would otherwise remain uneducat-
ed and uninvolved in the political 
arena,” Foster said.
Brown recently hosted a summit 
designed to teach young men about 
the legal system. It featured police, 
prosecutors, judges and corrections 
officers, Brown said.
Brown also spearheaded a pro-
gram, along with local banks and 
churches, that taught students how 
to manage money and avoid finan-
cial pitfalls such as foreclosures, 
bankruptcies and credit card debt. It 
included a mock scenario portraying 
a student’s arrest and enumerated his 
legal rights and “all the ramifications 
involving the situation.” The program 
has allowed attorneys and legal pro-
fessionals to bridge the gap between 
themselves and young men in the 
community “and helps (young men) 
avoid legal pitfalls in the future.”  
Brown told the luncheon group 
– made up of mostly of attorneys 
and judges –  that his efforts in the 
community stem from a passion to 
help young men from the generation 
that follows him. “Whatever God 
has blessed that individual to do in 
life, it starts by making a decision,” 
he said. “What we try to do is expose 
young people to what life is really 
about.”
Brown, the youngest of 11 children, 
described his own childhood at a 
home that lacked running water and 
had an outhouse out back. For the 
longest time, he didn’t own a suit. 
Then, just before Easter of his sopho-
more year in high school, his mother 
bought him one. Brown wore it “with 
pride and honor” until it began to 
dawn on him that his father never 
wore a suit, and he discovered that 
he couldn’t afford to buy one. Brown 
stopped wearing his.
As Tuesday approached, Ben 
Beyers, Brown’s good friend and an 
associate judge in Madison County, 
invited Brown, via a text, to attend 
the luncheon. Beyers didn’t reveal 
that Brown would be receiving the 
Liberty Bell award; only that he want-
ed his friend there for support.
“I’m excited to be there to sup-
port you,” Brown texted back. “I’m 
assuming that everything is fine if I 
dress business casual. See you then.”
Beyers’s response was blunt: 
“WEAR A SUIT!”
Brown was indignant. He called 
his wife, Wanda. “He’s got nerve,” he 
said. “He just sent me a text tellin’ me 
I gotta wear a suit! He’s the judge; I 
know he has the power. But he can’t 
start tellin’ me how to dress! Why am 
I having to wear a suit?”
Calm down, she advised. “Just do 
what the man says to do.”
Brown says that’s why he came 
to the Law Day luncheon sporting a 
dark suit and red tie. As he entered 
the hall, he quickly picked out Chief 
Judge Ann Callis and several other 
judges and attorneys. Beyers walked 
over and pointed out Brown’s name 
on the program. Then Foster came 
over and explained that he was 
receiving the Liberty Bell Award. 
“Now I know why I’m here,” 
Brown told Tuesday’s gathering. “I 
know why my friend asked me 
to wear a suit. And thank you, 
because I would have been way out 
of place.”
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 Smith said 26 businesses have signed up for booths and this year’s 
food offerings are extensive – pulled pork, fajitas, tacos, funnel cakes, 
hot dogs, pizza, sub sandwiches, kettle corn, brats, hamburgers, 
nachos, fries, onion rings and more.
The Glen Carbon Fire Department will man one of the booths selling 
alcohol and the Community Events Committee will serve margaritas.
Parking will be available at the fire house just west of the Covered 
Bridge as well as other locations and a shuttle will operate between 
Village Hall and Old Town.
With the exception of a donation from the village – tentatively pen-
ciled in at $5,000 – the Homecoming is a self-supporting event which, 
in year’s past, has returned proceeds to the village for use in the Old 
Town streetscape project.
Smith said backing is again strong for this year’s event.
“The committee has raised over $13,000 in sponsorships and booth 
fees,” she said.
Smith said more information will be posted on the website – www.
glen-carbon.il.us/ – as it becomes available.
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